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Nearly half (45%) of the emerpenc: s served by Americas Second Harvest choose be ying food and
paying for utilities or hear. To help alleviare these difficult financial choices, Amer ond Harvest provides
food to more than 2.5 million Americans age 65 or over.




America’s Second
Harvest (Feeding
America)

Poster

Feeding America's Hungry for Twenty-Five Years One Meal at a Time

ThaNation’s
o0d Bank Network

Ending Hunget.




UPshift

America’s Second
Harvest (Feeding
America)

Calendar

£

how we work

The Amerlca’s Second Harvesl Network not only feeds huhgry paaple; we work [o alleviate the caises of hungsr, Our Netwtrk
Meambers advocate for favorable policles on behalf of Americs's hungry, educate the public about solulions to domestic hungsr,
provide services and programs thal ielp our clients reach their goal of seif-sutficien onduct research studies, publish statis-
tics about nunger, assist communities affected disasters and provide eadership In the movement {o create a Hunger-free Amer|ca,
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